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Abstract 

The topic “Social media: as an innovative education tool” was undertaken                                                  

to study the relevance and importance of social media which is an in-thing among the 

educational sector and social media is also influencing human behavior in various domains 

including healthy living, environmental sustainability, collective action/activism, and other areas 

such as education/learning and consumer behavior.We are also seeing that social media as a 

design mechanism to promote behavior change.    In an era, where the global is the word to 

define common platform for the people around the world to share and exchange their beliefs, 

culture, traditions, knowledge, views, etc. The study concludes that our education system needs 

change and social media should be widely utilized for the educational purposes. It is mainly used 

for the purpose of making presentations followed by assignment updates, better research and 

connectivity.     
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INTRODUCTION 

Just as the Internet has changed the way Canadians buy music, organize vacations, and research 

school projects, it has also affected how they interact socially. Through the use of social media, 

people can exchange photos and videos, share news stories, post their thoughts on blogs, and 

participate in online discussions. Social media also allow individuals, companies, organizations, 

governments, and parliamentarians to interact with large numbers of peopleThe world is 

becoming „glocal‟ from global and is squeezing its economic, social and political boundaries 

thus giving it a common platform for development. The convergence of the media has expanded 

the usage of internet that gave birth to social media. Social media, a concept that has given 

people a common platform for sharing their news, views and opinions regarding the happenings 

around them. Not only this, social media is also being used by the advertisers and companies for 

their promotions, professionals for searching and recruiting, students for internships, amateurs 

for professional work, parents and educators as social learning tools, etc. “Social Learning” tools 

is a phrase that reflects  main goal of using social networking functionality in the education 

setting. One simple way to define a social networking platform might be, “a tool that lets 

students, parents, and educators collaborate online”. The innovative use of social media doesn‟t 

stop here; the students also use it for making blogs, making professional links, announcing and 

making class announcements, sharing information with students, parents and educators, etc.In 

conjunction with the increase in online activity, there are concerns about the ways in which the 

personal information that is shared by social media users may be collected and analyzed. 
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What is Social Media? 

The term “social media” refers to the wide range of Internet-based and mobile services that allow 

users to participate in online exchanges, contribute user-created content, or join online 

communities. The kinds of Internet services commonly associated with social media. 

• Social network sites. These have been defined as “web-based services that allow 

individuals to (1) construct a public or semi-public profile within a bounded system, (2) 

articulate a list of other users with whom they share a connection, and(3) view and traverse 

their list of connections and those made by others within the system.”7Among the most popular 

in Canada are Face book and LinkedIn. 

• Status-update services. Also known as micro blogging services, status-update services 

such as Twitter allow people to share short updates about people or events and to see updates 

created by others. 

• Virtual world content. These sites offer game-like virtual environments in which users 

interact. One example is the imaginary world constructed in Second Life, in which users create 

avatars (a virtual representation of the user) that interact with others. 

• Media-sharing sites. These sites allow users to post videos or photographs. Popular 

examples include YouTube, Pinterest and Instagram. 

These categories overlap to some degree. Twitter, for example, is a social network site as well 

as a status-update service. Likewise, users of the social network site Face book can share 

photographs, and users of the media-sharing site Pinterest can follow other people. 

The Evolution of Social Media 

In the late 1990s, as broadband Internet became more popular, websites that allowed users to 

create and upload content began to appear. The first social network site (SixDegrees.com) 

appeared in 1997. From 2002 onward, a large number of social network sites were launched. 

Some – such as Friendster – enjoyed a surge of popularity, only to fade. Others developed niche 

communities: MySpace, for example, appealed to teenaged music aficionados. 

By the late 2000s, social media had gained widespread acceptance and some services gained 

huge numbers of users. For example, in November 2012, Face book announced it had 1 billion 

users worldwide, of whom 18 million were in Canada.In July 2012, Twitter had an estimated 

517 million users, of whom 10 million were in Canada. 

A number of factors have contributed to this rapid growth in social media participation. These 

include technological factors such as increased broadband availability, the improvement of 

software tools, and the development of more powerful computers and mobile devices; social 

factors such as the rapid uptake of social media by younger age groups; and economic factors 

such as the increasing affordability of computers and software, and growing commercial interest 

in social media sites. 

Use of social media as an education tool: 

1.Social media for student:Social media is the latest in thing that is being used in the innovative 

way for education purpose. Students should be taught to use this tool in a better way in the 
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educational classes that just Being used for messaging or texting rather they should learn to use 

media for good. 

2.When student are engaged they learn better: Students just don‟t learn while writing on a piece 

of paper but it is also important to involve them into more practical work like blogging where 

they just not write for the teacher but for themselves to enhance their skills. When they are 

engaged better, they tend to learn more in practical classes by implementing their theory rules. 

3.Safe social media tools for security:Social media is one of many free tools that allow teachers 

to control an online environment while still benefits from social media. The teachers or the 

mentors should educate the students to how to use the social media for better purposes 

4.Student are connect with world through social media:It is generally seen that social media 

these days is being used for making their individuality felt on the virtual world.  Therefore, it is 

important for students and youth to understand that this entertainment mode can also be used for 

creating social awareness and connecting them to more professional and knowledgeable world. 

5.Cell phones are very important for student: The latest stage of ICT has made us so 

technologically dependant that the cell phones has become the necessity these days. The cell 

phone is a parent-sponsored, parent-funded communication channel and schools need to wrap 

their mind around it to reach and engage the kids. Rather the students should be taught to make 

the best utilization of the technology towards their education as it can provide information 

available anywhere anytime. 

6.Social media are also offered for the product: Through social media the student are buy and 

sell the products through  social media because the social media are give the environment to 

students in one place of whole world advertisement information and facility to buy and purchase 

are available at all time in social media sites are available. 

Objectives of the Study: 

1.To evaluate the relevance of the social media. 

 2. To study social media as an educational tool. 

 3. Understanding of social media by the teachers/professors. 

4.The need to include innovative teaching methods in the universities/                  colleges. 

  5. The social media is also used in colleges and university as a project,                                                              

college news update, exam syllabus update, class room time table update because many youth 

are engaged in the social media.  

  6. Today the world is global so some colleges/university are gives study                                                                                                              

and class room facility to the student in social media those who are out of country because 

through far distance many student are not go and reach to the university like oxford, Cambridge, 

London business school. 

  Idea of the study: 
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   • Social media is the in-thing these days 

.• Educators are not aware of its importance. 

   •The youth nowadays is not aware of its educational use. 

   •Students look out for more innovative ways of teaching. 

   •Social media can be used for various educational purposes. 

 

Review of Literature 

Jayme, Waddington (2011) 

 It concluded that Social networking among adolescents is not just a fad; it is part of their culture. 

While social networking can expose teens to danger, they are exposed to the same dangers in real 

life as well. A parent or teacher cannot expect a teen to abandon the internet and be able to thrive 

in modern society as computers, technology, the internet, and social networking is utilized in all 

aspects of modern life, even in the workplace. This is why social networking should not only be 

included as a valuable tool to enhance the classroom but should also be utilized as an opportunity 

to teach students the skills that ensure safe and enriching use of social media. 

Hunde , Elizabeth (2012) 

Before the seminar, participants were asked to create a Twitter account, and bring a laptop or 

smart phone if possible to the seminar. While giving the presentation on using social media in 

the geography classroom, the instructor is also demonstrating how to use social media in the 

classroom.  Therefore, the presentation strategies are paramount to the success of the 

presentation and are included in each section of the presentation. In this project the students 

learnt to use the innovative way of using social media like twitter, tumbler, Wikipedia, Poll 

Everywhere, Discussion boards, Face book and YouTube. 

 

Research Methodology 

The primary data was collected through survey among the youth students (21 -26) year old and 

professor etc. For this, questionnaire was used as a tool and was filled by 100 respondents. 

The secondary data was collected through magazine, online journals, internet, etc. 

Results  

The data collected from the survey has been graphically represented below. Results can be 

summarized in terms of answers to the following questions: 

In this question “Social media is used mostly by the” asked to the representatives the following 

data has been collected which is shown graphically in Graph No.1 
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GRAPH NO. 1

Use of social media by various categories as per their preference

 

In this question “Are you aware of the innovative ways of teaching” asked to the representatives 

the following data has been collected which is shown graphically in Graph No.2 
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Respondents response to their awareness about innovative ways of teaching

 

 

In this question “Do you think that social media should be used for the educational purposes?” 

asked to the representatives the following data has been collected which is shown graphically in 

Graph No.3 
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In this question “Why do students use social media?” asked to the representatives, the following 

data has been collected which is shown graphically in Graph No.4 
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CONCLUSION 

 It is concluded that:  

For a growing number of youth, social media provide a way of keeping in touch with friends, 

relatives and communities. Social media also allow companies, organizations, governments and 

parliamentarians to reach large numbers of people. At the same time, social media are changing 

the ways in which people interact with others, although the full impact of these changes is not yet 

clear. 

• Educators are becoming aware so the hypothesis„Educators are not aware of its importance‟ is 

rejected.  

•The youth is now aware about social media‟s educational use so the hypothesis„The youth 

nowadays is not aware of its educational use‟ is rejected. 

• Students opt and are interested in innovative way of teaching so hypothesis„Students look out 

for more innovative ways of teaching‟ is accepted. 

• Social media has opened vast platform and can be used for many educational purposes so 

hypothesis„Social media can be used for various educational purposes‟ is accepted. 

 

Discussion of the result 

 •Majority of students believe that social media is used by advertisers than the students and 

companies for the promotion of their products, followed by its usage by educators, professionals 

and students. 

• Most of the respondents are aware about innovative way of teaching and expect the same. 

•Most of the respondents believe that there should be change in the existing education system 

and more innovative methods like social media should be used for education purposes. 

• The use of social media for making connectivity be the first priority among students and then 

getting the presentation after making the assingment are the third priority. 
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